Last January, in Prague, the year 2009 was officially
proclaimed “European Year of Creativity and innova-
tion" with a key message “Imagine, create, innovate”.
It aims at raising awareness of the importance of
creativity and innovation for personal, social and
economic development; to advocate good practices;
to stimulate education and research, and to promote
policy debate on related issues.

Moreover, the European Union chose, for
2007/2013, to enhance knowledge and innovation as
driving its competitiveness and its development
strategy.

The culture and heritage sectors will have to play an
essential role in this programme. Europe must
affirms its remarkable cultural assets, with some of
the best schools of art and design, the most
innovating museums and art galleries, incredible
festivals, the best luxury brands, some of the most
advanced cultural industries in the world (music,
cinema, edition, video games) and the most creative
professionals (architects, graphic designers, adverti-
sing executives...).

But paradoxally, these assets are often insufficiently
recognized.
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A new interregional commission within the A.V.E.C.
On 28th March, during the General assembly
meeting of the association in Rennes (Fr), the
representatives of the city of Pécs (Hu) proposed the
creation of a new interregional commission on the
issue “Heritage and Innovation”.

With the support of the network and the other
member cities, Pécs, which will be “European Capital
of Culture” in 2010 (htp://en.pecs2010.hu), is
collecting the best innovating practices.

Here are a few examples:

Artistic innovation

Festival “Rayons frais” in Tours (France)

Every year in Tours, the public is invited to discover
for free an urban, contemporary and multi-field
artistic wave.

Born from the synergy of an association of
programmers and set up by the Department of
Culture of the City, the festival ‘Rayon frais, arts and
the city” takes place in July.

With the will to weave innovating bonds within the
territory, to build a narrow relation with the public,
and to offer an ambitious programme, the festival

And consequently, tnon technological innovation is
seldom taken into consideration in European policies
which are in favour of creativity. It is high time for our
cities to enhance the local heritage and adapt their
management to the evolution of the cultural and
tourism sector, to show that they can innovate
because it is a necessity and because their future
is at stake. Place Culture at the heart of a society
whose priority are education and knowledge
implies an evolution of the professional practices
and public policies, at the European, national or
local level. The “inner market of the imaginary”
could become the new strategic vision of Europe
like the “single market’ was in 1992.

It is within this framework that the network of the
Alliance of European Cultural Cities can contribute
by allowing an exchange of point of views,
practices, favourable to the emergence of new
ideas.
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proposes snapshots of daily like as a pretext for
debates with the local population. Working on a
strictly local level, in close partnership with the district
and territory is a new way of democratising culture.
On the public squares, the festival “Rayons frais, arts
and the city’ is an event marked by a soft
effervescence. The artistic approach is one of urban
erratic stroll, with works of contemporary art as
milestones along the ride.

Innovation at the service of built heritage

The laboratory of Study and Research on
Materials - Arles (France)

Understanding and knowing how to use materials is
essential to innovation”. It could be the motto of the
LERM (Laboratory of Studies and Research on
Materials) which, established in the middle of the city
of Arles, aims at associating built heritage and high
technology.

The laboratory carries out physical, chemical or
mineralogical analyzes of materials used in construc-
tion as well as non-destructive tests directly on site
or work. It also develops an important research
activity.

Innovations and developments as regards the
methods of studies, the processes of treatment of the

tudy showed that the creative industries are not only
an important driver of the European economy,
responsible for 2.5% of job creation (more than the
automotive sector), but are also growing more quickly
than traditional industries.

The conclusions of the 2006 sfudy were incorporated
into the European Agenda for Culture in a Globalising
World, which underlines the importance of creativify
for social and technology innovations, growth and
Jobs creation.

In the Forum of Prague political actors and experts
insisted on the fact that the economic potential of arts
and culture was to be exploited in the current times of
crisis. Cultural industries stimulate marketing, com-
munication, human resources and the development of
new products, explained the Czech Minister for
Culture Vaclav Jehlicka. For Odile Quintin, European
Commission's director-general for education and
culture, innovation and creativity can represent a
"new model for growth in the globalised world".
Canadian economist Richard Florida went as far as
describing creativity as "the basic characteristic of the
future economic and social order," arguing that past
crises reformed the foundations on which economies
and societies are builf.

Indeed, Finland radically increased ifs research,
development and innovation expenditures in the
1990s, and today the country is one of the world's
most competitive economies.

The policies of countries like the United Kingdom, the
Netherlands, Estonia and Sweden prove that this
approach is beginning to fake hold across the EU.
Meanwhile, the Swedish EU Presidency, which will
replace the Czech Republic at the EU's helm in July,
has chosen the motto 'Support for a creative
generation', suggesting a focus on boosting children's
creafivity. As for the European Commission, by
autumn 2009, it will to publish policy recommenda-
tions on the basis of ifs ongoing investigation into the
economic potential of creative industries.

Source : www.euractiv.com/friculture/forum-prague-souli-
gne-potentiel-conomique-culfure/article-180958







